








e Webcast Outline and Cost:

Publication will be responsible for all production related to this event, including:

e comprehensive marketing program- LT produces the marketing materials and promotes
the event to tens of thousands of professionals in your target audience;

e web conferencing software, conference call setup, all registration and attendance functions,
e-mail deployment, and production of an archived version of the event;

¢ supplying a moderator;

¢ helping develop a winning topic;

e providing ongoing consulting to assure the event meets expectations and shows off your
organization in the best light;

e managing all registrations;

e coordinating, leading dress rehearsals;

e compiling the final slide deck for the visual presentation;

¢ sending login instructions and reminders to registrants;

¢ providing management and support on the day of the event to assure that it runs smoothly;

e creating a post-event exit survey;

e delivering leads and exit survey data within days after the event. This includes detailed
information about all pre-registrants (including name, company, job title, mailing address,
phone number, fax, email opt-ins/outs, and up to 4 pieces of information customized for the
sponsor. It also includes a list of event attendees, including session durations of everyone who
attended, plus the detailed results of a post-event exit survey. Sponsor will be able to
customize up to 5 questions on the exit survey. Outsourced Logistics will also conduct all
marketing and promotion needed to deliver an audience that meets your expectations in size and
quality.

This can include:

¢ Print magazine promotion.

¢ Online banner advertising linked to the Webcast registration site.

e Email newsletter promotion with links to the Webcast registration.

e Other promotion as negotiated or deemed necessary.

¢ Webcast archives for up to 12 months after the event, to continue collecting registration
information from interested viewers.

Pricing:
Flat fee: $17,500 gross
Multiple/Series: $12,500 gross each
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e White Papers/Thought Leadership

Promote and archive your expert analysis or in-depth company case
study on Outsourced-Logistics.com.

Your white paper focuses on a vital related topic that draws serious buyers. Topics may include best
practices, how to’s and research from industry leaders.

Offering a free white paper or research report is a powerful B2B tool that can stimulate high
click-through rates, generate leads and influence purchases. According to a report compiled by
eMarketer, white papers are the second most-consulted source of information by corporate
end-users.
e They use white papers as the first source when conducting research about a particular
product or service.
¢ They will pass along a white paper to other decision makers are involved in the
purchase process.
e They will read a white paper first, before ever contacting a “live” sales representative.
¢ White papers account for a significant portion of the input criteria in determining
which solution providers will make it to the final selection stage.

Outsourced-Logistics.com’s White Paper Library is about far more than simply storing your best
thinking; it’s about the proactive promotion required to bring supply chain executives to your white
paper, and about delivering leads as they read it.

What you get:
¢ Posting in the White Paper Library for 12-months
¢ Real-time lead generation capability that delivers interested buyer information via email
e Categorized to appear with every relevant Quick Search and keyword search

conducted at Outsourced-Logistics.com

e 2x proactive eNewsletter promotions to at least 50,000 qualified recipients
¢ 1x in-print promotion on the Outsourced Logistics online contents page- 40,000 buyers
e Capability to turn on a standard or customized promotion campaign at any time

Don’t have the resources to produce your own white paper or research report?
Outsourced Logistics can take care of it. Call us for estimated editorial fees.

GROSS RATE (per white paper): $3,500" /yr.

"Lower cost pricing models and frequency discounts available, contact your representative.
"Build a custom/complete white paper promotion program by adding:

® Lxtra eNewsletter spots

® eBlast announcement

® In-Banner Registration Ad
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* Sponsorship Opportunities ro
Outsourced Logistics offers a long list of “outside the box” - cwtss ;“;‘i,’jﬁ" T —
sponsorship opportunities customized to help you :}:‘-’N:S'i’*'“ '°"~f”:9 pack.
accomplish your online marketing objectives. Here is short list | oo

of the many custom sponsorships available on o View Past Resuits
Outsourced-Logistics.com:

Quick Poll on the Outsourced-Logistics.com home page
¢ | ogo featured in Quick Poll box on home page
* Sponsor identified in eNewsletter beneath each poll
* $500/mo for just the Website with logo
* $1000/mo including eNewsletter logo

Quick Search categories

Quick Search Result Page Sponsorship: Advertiser receives Top banner, jumbo ractangle and a
marketplace ad on all result pages pertaining to the specific section. Result Pages contain articles,
white papers, breaking news, and suppliers relevant to the specific section. These are content
specific channels not run-of-site.

Cost:

$1,750 gross/3 mo
$3,000 gross/6 mo
$5,000 gross/1 yr

¢ Digital Magazine

Outsourced Logistics’ digital edition is a precise rendering of each monthly printed issue,
available on the Web with features that include keyword search and active resource links on
every page.

Readership is BPA audited and allows for effective reach to an international audience. It is the
first true digital magazine offered by any major publishing serving the logistics industry. To
sponsor a digital edition, call:

Jason Washburn

eMedia Sales & Marketing Manager
216-931-9511
jason.washburn@penton.com
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¢ Production Specifications

Banners/Leaderboards

¢ All materials must be submitted at least 5 business days prior to flight date. If materials
are late, advertiser/agency is still responsible for the media purchased pursuant to
the insertion order.

¢ Dimensions: 728x90

e Format: GIF, JPEG, or Macromedia Flash*. Also except rich media, dark motif,
Point Roll, eyeblaster, etc...

¢ Animation, Looping: Animated GIFs are acceptable. No limits on looping

¢ File size: 35K maximum.

e URL: Please include a URL for your ad to link to.

¢ We support most major third-party ad servers.

e Submit creative jason.washburn@penton.com

Rectangle Ads and Pop-Ups
¢ All materials must be submitted at least 5 business days prior to flight date. If materials
are late, advertiser/agency is still responsible for the media purchased pursuant to
the insertion order.
¢ Dimensions:
e 336x280 for jumbo rectangle ads; file size: 35KB
e 125x125 for Square Banners; file size: 20KB
¢ 120x60 for Buttons
e Format: GIF, JPEG, or Macromedia Flash*. Also except rich media, dark motif,
Point Roll, eyeblaster, etc...
e Animation, Looping: Animated GIFs are acceptable. No limits on looping
e URL: Please include a URL for your ad to link to.
¢ We support most major third-party ad servers.
e Submit creative to jason.washburn@penton.com
¢ *Additional specifications available from webmaster for Flash ads
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News & Views and Supply Chain Report e-newsletters
¢ All materials must be submitted at least 5 business days prior to flight date. If materials are
late, advertiser/agency is still responsible for the media purchased pursuant to the
insertion order.
¢ Primary Position
a) Company name, product name or title only (1 line, 48 characters)
b) Ad paragraph (40 words max.), URL (1 line, 70 characters max.)
c) Horizontal banner (468x60) or logo

e Secondary Position
a) Company name, product name or title only (1 line, 48 characters)
b) Ad paragraph (30 words max.), URL (1 line, 70 characters max.)
c) Horizontal banner (468x60) or logo

e Submit your copy as a plain text file or in the body of an email. Characters inserted

by AutoFormat in Microsoft Word are not permitted — including smart (“curved”) quotes,

em dashes, and embedded hyperlinks. Also not acceptable are HTML tags, bold,
underlined, or italic fonts, and font size, color, or typeface changes.

¢ Unless otherwise specified, Outsourced Logistics will include a redirect URL to track clicks
on your ad.

e Submit creative to jason.washburn@penton.com

General Terms and Conditions
We must reserve the right to assess a 75% cancellation fee if an order is canceled
within 10 business days of the distribution date.

To reserve space or get more information, please contact:

Keith Taunton James Oot

Regional Manager — West Regional Manager — East
334-514-8107 973-335-8902
Keith.Taunton@penton.com Jim.Oot@penton.com

Jason Washburn Bob Eck

eMedia Sales & Marketing Manager Regional Manager — Florida
216-931-9511 352-391-5577

Jason.Washburn@penton.com Bob.Eck@penton.com






